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Introduction

John Paul II was the first pope who took a keen interest in the world of
media and had direct contact with it. Moreover, his social teaching, based
directly on personalist philosophy, provides an excellent foundation for
reflecting on the person and their dignity in today’s media-driven society,
where the family continues to play a unique role. He went down in history as
the first Pope to give interviews. He was also the first Pope to be active in the
media. During his 27-year pontificate, an extraordinary intimacy developed
between the Pope and journalists, even though the Pope was not always
portrayed in a favourable light by them. Nevertheless, John Paul II valued and
understood the work of journalists, as well as the media spirit of the times.
Today’s openness of the Holy See to the media is undoubtedly the fruit of his
charisma and media policy. Due to his high media awareness and sensitivity to
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people as individuals, he devoted many of his reflections and speeches to the
subject of the media.'

John Paul IT was the 264™ pope, who left behind fourteen encyclicals, fifteen
apostolic exhortations, eleven apostolic constitutions, forty-five apostolic
letters, as well as numerous catecheses and speeches delivered all over the
world during his 27-year pontificate.” A significant part of them concerns the
mass media, the dignity of the family and its image in the media. It is precisely
this part of the papal legacy that is the subject of research in these reflections,
which are based on personalist philosophy. This is because John Paul II was not
only the 264" pope, but also one of the precursors and main representatives
of personalist philosophy in Poland. Therefore, the analysis of the concept of
the dignity of the person and the family in the media context, as well as the
analysis of the content of the materials selected in the research sample, will be
carried out through the prism of Karol Wojtyla’s personalism.

This topic seems important in today’s new media society, especially since
the media play an important role in modern families. This is particularly true
given that the image of the family in the media does not always reflect the values
that build community. Meanwhile, the Pope’s teaching, which provides an
axiological basis in this area and an important message for those professionally
involved in the media, boldly and concretely points to the authentic dimension
of understanding the dignity of the family in the media. The aim of this article
is therefore to attempt to outline the research categories of the concept of the
dignity of the person and the family in media communications on the basis
of the personalist thought of John Paul II. In this way, the significance and
relevance of John Paul II's teaching on the dignity of the family in the media
will be demonstrated. In this way, research areas that can be used in empirical
studies of the press will also be outlined, after first operationalising the concept
of dignity within them and based on Karol Wojtyla’s concept of the person in
philosophy. Based on personalist philosophy and the concept of the person
in this regard, I will focus largely on John Paul IT's message to media workers.
The analysed materials have been divided in such a way as to draw attention
to contemporary problems related to the portrayal of the family in the media.

The research assumption of this article is the hypothesis that the teachings
of Pope John Paul II contain specific guidelines for presenting the dignity of the
family in contemporary mass media, on which a civilisation of love should be

1 Cf. G. Polak, Wstgp, w: Dziennikarstwo wedtug Jana Pawla II, red. M. Miller, A. Wiktoro-
wicz, Warszawa 2008, pp. 10-14.
?  Cf. D. Narewska, Karola Wojtyly wizja dziennikarstwa (1949-1978), Warszawa 2013, p. 7.
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built, including through the media. Therefore, based on his scientific and social
achievements, it is possible to operationalise the concept of family dignity, i.e.
to create empirical research categories. In turn, in selected fragments based on
content analysis, it is possible to identify areas of research on the dignity of the
family in the media, which, when used as analytical categories, can be used to
study the media and their message on the dignity of the family. Therefore, the
aim of this text is not only to show the importance of John Paul IT’s teaching on
family dignity in the media, but above all to show the possibility of identifying
areas for empirical research based on the personalist philosophy and social
teaching of John Paul II.

1. The family in media culture in the teachings of John Paul Il

It has become a truism to say that the mass media accompany us in our
daily lives. However, this obviousness becomes more problematic if we give
it specific attributes, such as the role it plays in our home, the family home.
Today, we can even talk about the position of the media in the family when
we see the image of children, young people, parents and even grandmothers
and grandfathers with a smartphone in hand. It is no longer just the daily
company of radio or television at home, but a permanent state of immersion
in the web. So what role does media play in the sphere of the family? What are
the opportunities and risks for the family?

Today we live in a media reality. It is no longer a media culture that
accommodates media in people’s lives. It is also no longer a media society
that owns and uses media in common use. For the media are no longer just
a companion in everyday life, but they have, in fact, taken over this everyday
life of man. There are no exceptional situations where we hold our smartphone
in our hand. Rather, there are particular situations when we do not hold it
in our hand. There are no moments of music or commentary coming out of
aradio or TV station in a public space. Rather, there are very brief moments of
silence, but not many of these either. There are no anticipated encounters with
another human being, no long conversations. Instead, there are numerous
chats, conversations and consultations, online ‘meetings. In this context,
one has to ask precisely about the quality of contemporary human relations.
Particular care must be taken with family relationships. After all, the media
seem to have an uncompromising influence on them, when the parent cannot
take his or her eyes off the smartphone to answer the child, and the child sees
no other entertainment or reward than playing on the phone. Almost half
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a century ago, John Paul II was aware of the enormous role that the media play
in our daily lives and, consequently, of the enormous influence they can have
on people. In his message on the occasion of the 14" World Communications
Day, he stated that, without a doubt, the mass media are currently one of the
greatest forces shaping the world.?

The influence of the media on society is therefore a real force shaping
the worldview of media consumers. In this consumer landscape, the family
undoubtedly occupies a special place as a diverse, multigenerational and stable
media consumer. On the other hand, it is the family that becomes the subject
of media interest as the target audience for their messages. For this reason, it is
important to view society in a conscious manner. That is, how it is shaped by
the media as a real force of influence, as John Paul II has already noted. After
the era of mass media, characterised by one-way communication, in which
the individual was anonymous and depersonalised — one of many in the social
mass, and after the era of the information and network society, in which the
individual is dependent on information, the era of the touchscreen society is
coming. After the era of mass media, characterised by one-way communication,
in which the individual is anonymous and depersonalised — one of many in
the social mass,* and after the era of the information and network society,’ in
which the individual is dependent on information, the era of the touchscreen
society® is coming. It is clear that the technological environment influences
the quality and condition of modern life. It is equally obvious that the media,
which is an intrinsic sphere of life on man’s being in the world and even on
the ontic shape of his being. In spite of the changing circumstances of human
life in the horizon of technological change, and even in spite of the evolving
capacities of man and all the transformations taking place within his being,
one thing remains the same. A human being remains a human being and needs
a family to be able to grow and mature in his or her dignity of being a person.

3 Cf.John Paul II, Social Communications and Family, Message for the 14" World Communi-
cations Day, 1980.

4 Cf. D. McQuail, Teoria komunikowania masowego, Warszawa 2008, p. 73.

5 Cf. M. Castells, Spoleczeristwo sieci, Warszawa 2010, pp. 360-361.

¢ The touchscreen society is what the article’s author calls the modern society glued to its
smartphones. Where the characteristic feature is the movement of the finger across the
screen of the device. This movement is very characteristic and symbolic, because with the
help of the device it is nowadays possible to do a lot of things that were never within the
reach of a finger before: shopping, bills, important conversations, entertainment, learning,
press, etc. Suffice it to mention also various types of behavioural addiction, especially in
young people, manifested in a compulsion to touch and maintain physical contact with the
smartphone.
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And this was the key message of Karol Wojtyla,” John Paul II. It is this message
that needs to be stretched and made a prism for viewing contemporary reality,
which is, to a large extent, created precisely by the media. And in this creation,
ataming of nihilism, a distortion and misunderstanding of fundamental values,
and even - paradoxically - an outright attack on the values that underpin the
media themselves, can be seen.

This issue is all the more urgent given the significant influence that the
media has on people today. More than 40 years ago, in his apostolic exhortation
Familiaris consortio, John Paul Il noted the threat posed to families by the mass
media.® “It often happens that men and women, in their sincere and profound
search for answers to the daily and difficult problems of married and family life,
are presented with visions and tempting proposals that in various ways betray
the truth and dignity of the human person. These proposals often find support
from a powerful and ramified network of social media, which imperceptibly
jeopardize freedom and the ability to make objective judgments” John Paul
IT believes that pressure exerted mainly by the media manifests itself in the
obscuring of fundamental values, making it difficult for young people to
become the critical conscience of family culture and active agents in building
authentic family humanism.'® The main manifestation of this phenomenon is
the ever-increasing number of divorces and marriages as civil contracts.

The dignity of the family in the media can be considered on several
levels, just as we encounter people in the media on several levels: as senders,
as recipients of messages, and as protagonists. This is how the family, along
with its unique status, role and dignity, is portrayed in media messages. The
dignity of the family is presented in different ways and for different purposes.
Thus, the sender can convey even extremely different values, manifested in
attitudes, relationships, actions and decisions. In a word, the family can
become a positive protagonist of the message, full of dignity and respect. At
other times, however, the dignity of the family may be devalued and shown
in a false light as insignificant and unnecessary. This message, in turn, is
received by family members, and thus the family becomes the recipient of the
message, where the message undoubtedly influences the formation of ideas

7 “The word ‘person’ was coined to indicate that man does not allow himself to be reduced

wholly to what is contained in the concept of ‘individual of the species; but has something
more, a particular fullness and perfection of being, which the word ‘person’ must necessar-
ily be used to emphasise” K. Wojtyla, Mifos¢ i odpowiedzialnos¢, Lublin 2001, p. 24.

Cf. John Paul II, Apostolic exhortation Familiaris consortio, 1981, 71.

°  Ibidem, 4.

10 Cf. ibidem, 7.
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in their minds, especially those of young people. On this occasion, it is also
worth mentioning other messages aimed at family formation, starting with the
youngest children in the messages from the cartoons they watch. Following
this line of thought, we must also pay attention to the message to teenagers,
whose worldview is intensively shaping. Nowadays, it seems that social media
is the primary media environment for young people. This brings us to the
point where the family can become a media broadcaster. I am referring in
particular to new media, where virtually anyone can publish information. The
latter should be considered with particular caution when it concerns minors,
underage persons or marginalised individuals. When it comes to the dignity of
the person responsible for broadcasting in the media, one fundamental issue
must be realised. According to Karol Wojtyta, a person reveals themselves in
their actions, and every word, gesture and message is a concrete action. In this
message, a person reveals themselves, becoming a concrete sender of a concrete
message. And now, depending on its content and quality, they build their
value, their dignity. This is confirmed by one of the most prominent experts
in the field of mass communication and media theory, Marshall McLuhan,
who argues that in the age of electricity, we are increasingly transforming
ourselves into a form of information, moving towards a technical extension of
our consciousness.'!

2. The role of the media in relation to the family

In light of the above, it is also worth noting that, according to John Paul II,
awareness of life in a media culture is of great importance for the family. For
people outside the family circle are allowed into the privacy of family life.
These are people who, as actors, announcers, commentators and journalists,
accompany daily family life, often having a real impact on what is debated,
what occupies the attention of the household.!? This is highly relevant due to
the fact that these contents imperceptibly permeate the home subconsciously
shaping the world view of its members. This fact is particularly important in
the upbringing of children and young people. In the words of John Paul II, “it is
important to emphasise the increasing influence of the mass media, especially
television, on the social formation of young people by presenting a vision of
man, the world and interpersonal relations that is often incompatible with

11

Cf. M. McLuhan, Zrozumie¢ media: przedtuzenia czlowieka, Warszawa 2004, p. 102.
Cf. John Paul II, Social Communications and Family, Message for the 14" World Communi-
cations Day, 1980.

12



Maja Bednarska 169

the vision that the family tries to convey. In many cases, parents are not
sufficiently concerned about this. They are mostly attentive to the circle of
friends in which their children are surrounded, and less so to the content that
radio, television, records, newspapers and cartoons bring into the safe and
secure comfort of their home. In this way, the mass media enter the lives of
the youngest without the necessary guidance from parents or educators, an
agency that could neutralise possible negative elements and appreciate the
great contribution they can make to a harmonious educational process.”*
This issue becomes fundamental when it comes to the life of the family in
a media culture. It is worth emphasising that in John Paul IT’s conception of the
person, a fundamental place is occupied by his freedom, which actually boils
down to self-determination, to the possibility of expressing a personal will.**
In the case of the media, this side of interpersonal communication, of which
the mass media are precisely an extension, is seriously threatened, since the
media message is by its very nature persuasive, intended to influence people’s
thinking, choices and view of the world. And it is precisely when it comes into
contact with young, inexperienced or immature minds that it becomes a guide
for life, replacing the formative and educative function of the family.

In turn, the broadcast message always appeals to a particular vision of
a person representing specific values, which are reinforced or devalued by this
message. “The mass media, whether they deal with news or concern themselves
with precisely cultural topics, or whether they are used for the purpose of
artistic expression and entertainment, always return to a particular concept of
man; and it is precisely on the basis of the exactness and completeness of this
concept that they will be judged”*® This issue is all the more important when
one realises that the sender, as a person, is obliged to ask the other a question.
Conversely, the other - as a recipient - is bound by the obligation to answer.
In the media reality, the sender asks the question through their message,
which paradoxically becomes the answer for the receiver - a response to their
expectations, needs, tastes. The receiver, in turn, gives an answer to the sender
through his or her attitude to a given medium, the active or passive status of
the viewer. Thus, the media broadcaster, as a person, through a communicative
act, reveals who he or she is, what kind of broadcaster he or she specifically is,
and through this, he or she has a real impact on their audience.

13 Ibidem.

" Cf. K. Wojtyla, Osoba i czyn, Lublin 2000, p. 161.

John Paul II, Social Communication: Instruments of Encounter between Faith and Culture.
Message for the 18" World Communications Day, 1984.
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The media broadcaster has a tremendous power to shape not only
a particular audience, but to influence the movements of entire social groups.
As John Paul II warns: “Instead of building unity and understanding, the
media can be used to demonize other social, ethnic and religious groups,
fomenting fear and hatred. Those responsible for the style and content of
what is communicated have a grave duty to ensure that this does not happen.
Indeed, the media have enormous potential for promoting peace and building
bridges between peoples, breaking the fatal cycle of violence, reprisal, and fresh
violence that is so widespread today.”'® The sender is therefore responsible not
only for its message, but also and perhaps above all for the effects it may have.
The media broadcaster must be consciously responsible. According to Wojtyta,
the responsibility of a person and the result of one’s free will, one’s causality
points directly to the duty of one’s acts.” As the media message is a form of
communicative act of the media sender, it is in the field of his/her perpetration.
Thus, in a real and concrete way;, it encompasses the obligations that the sender
has towards the recipient.

In view of the above, one cannot fail to recall the appeal of John Paul II:
“Whatever the exact mode by which they intervene, it is necessary that the
communicators observe a code of honour, that they have a care for the sharing
out of the truth among and about humankind, and that they shall contribute to
a new world order of information and of communication.”*® John Paul II also
argues that social communication can promote peace through the establishment
on the institutional plane of an order of communication that will guarantee
a fair, just and constructive use of information; eliminating violence, abuse
and discrimination originating in political, economic or ideological power. It
is not primarily a matter of thinking about introducing the latest technological
advances, but about rethinking the fundamental principles and objectives that
are to determine social communication in a world that has become a family
of sorts and in which agreement on the essential values of human coexistence
must constitute the common basis of legitimate pluralism."

Everyone is, therefore, entitled to participate in the communication
process in such a way and to such an extent as they themselves determine. The

Idem, The Communications Media: At the Service of Understanding Among Peoples. Message
for the 39" World Communications Day, 2005.

17 Cf. K. Wojtyla, Osoba i czyn, op. cit., p. 212.

'8 John Paul II, Social Communications and the Promotion of Solidarity and Fraternity between
Peoples and Nations. Message for the 22" World Communications Day, 1988.

Cf. John Paul II, Social Communications and the Promotion of Peace. Message for the 17"
World Communications Day, 1983.
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media broadcaster has the right to transmit a free message. However, it must
be remembered that the effectiveness of the impact of mass media on a person
depends on his or her individual consent, i.e. on one’s conscious reception of
it. The recipient has the freedom to receive the media, which makes, that he or
she can turn off any broadcaster. This is an effective means of defence against
possible machinations.?” Of course, this remark applies to adult viewers, while
children must be given special protection by adults.

Insofar as an adult and aware viewer has a developed sense of criticism and
even if oneself is not familiar with the mechanisms of the media, one is able,
through the use of reason, to distinguish between the fiction of the media and
the real world, whereas a minor — who has ontologically limited cognition in
freedom, has not yet developed a critical sense or a common sense of perception
of reality. For this reason, it is particularly important to educate young viewers
about the media. As explained by John Paul II “even very young children
can be taught important lessons about the media: that they are produced by
people anxious to communicate messages; that these are often messages to do
something - to buy a product, to engage in dubious behaviour - that is not in
the child’s best interests or in accord with moral truth; that children should not
uncritically accept or imitate what they find in the media*

In view of the above, there is no doubt that the media play a specific role in
our families. They are their informational, educational and entertaining daily
life. However, how far we allow the mass media into our families physically
and mentally depends precisely on the awareness of dignity. On its sense of
freedom, unity, mindfulness, in general, the values it chooses to live by, which
strengthen it and intertwine in the value of uniqueness - dignity.

3. Defending the dignity of every family member in the media

Love is the cause and origin of the family. It is in love that the dignity
of the family is shown and, in the later stages of the family’s development,
unites the people involved. At the beginning of this generational analysis, let
us turn our attention to the problem of unborn children. While discussing the
problem, one needs to take into account the media situation of recent years,
which has grown up around the subject of amending the law in Poland on the
voluntary termination of children not yet born. It is precisely the violent media

0 Cf. Z. Sareto, Media w stuzbie osoby, Torun 2002, p. 77.
2t John Paul II, The Media and the Family: A Risk and a Richness. Message for the 38" World
Communications Day, 2004.
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coverage of demonstrations by circles supporting the liberalisation of abortion
law that has created a problem in the form of an apparent struggle in the name
of apparent values for apparent freedom.?? According to John Paul II in recent
decades, when awareness of the humanity of the foetus has been undermined
or distorted by reductive definitions of the person and by legislation that
divides the development process of conceived life into qualitatively different
stages without scientific justification, the Church has repeatedly affirmed and
defended the human dignity of the foetus”*

Considering the immense value of conceived life and the dignity of
the child yet unborn, John Paul II was aware of the support that should be
shown to women in the form of economic, professional, political justice. He
therefore turned to the mass media to conduct and develop a dialogue with
women. Because workers in this sector often become spokespersons for the
disenfranchised and marginalised in society, they are thus in a position to
influence the consciousness of society and sensitise it to two serious problems
relating to the situation of women in the modern world. Namely, valuing
motherhood as the beginning of life, as a mother and wife, and ensuring that
women are truly equal to men in terms of career advancement and equal pay
for the same work.** “The media (press, film, radio, television, music industry,
information networks) are the modern Areopagus where information is
gathered and instantly transmitted to audiences around the world and which
is the place where ideas are exchanged, influences people’s behaviour and
in fact shapes the new culture. They are therefore in a position to exert an
overwhelming influence on society so that it recognises and learns to value
not only women’s rights but also their particular strengths”> Unfortunately,
the Pope also draws attention to situations when women are objectified by the
media, when their dignity is even destroyed in media productions, or when
they are ridiculed by the fundamental role of wives and mothers. Therefore,
the media should not only not ridicule women, but build their strong and
beautiful image, for example by presenting the profiles of real heroines of

2 The problem is more profound and requires a more detailed description. However, for the
purposes of this article, it will suffice here to give a general example of it as the creation of
amedia event by using vulgarisation of the message as a communication tool at the expense
of the substance of the content.

# TJan Pawel II, Do uczestnikéw migdzynarodowego kongresu na temat ,Plod jako pacjent”,

Godnos¢ dziecka w tonie matki, 2000, in: Jan Pawel II, Godnosé. Antologia tekstow, ed.

K. Gryz, Krakéw 2011.

Cf. Idem, Oredzie na Swiatowy Dzieri Srodkéw Spolecznego Przekazu 1996. Wspdtczesne

Srodki przekazu w stuzbie postgpu kobiety w spoleczeristwie, 1996, in: ibidem, p. 201.

»  Ibidem.

24
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humanity in family, scientific, political and also economic life. After all, these
models are worth following for future generations.

Therefore as has been stressed more than once, undoubtedly the media have
areal impact on the formation of young people’s worldview. The mental images
presented in them serve as inspiration for their behaviour and choices.” It’s no
wonder, then, that the media’s depiction of love can become a prototype for
how they enact love within the family. This, in turn, directly affects their later
management of values within the family and their ability to take responsibility
for their children, as emphasized by Pope John Paul II in his teachings. It
should be remembered that the media deeply influences especially the family,
the fundamental social unit. That is why it is the responsibility of parents to
educate the family in critically engaging with media. The importance of this
task should be emphasized, particularly to young couples, and the ability to use
media appropriately and responsibly should be integrated into the educational
curriculum for children and youth in schools, and even in preschools.” This
fact becomes especially significant in the face of the need for special protection
of children in the media. Especially today, when access to media is increasingly
common for the youngest individuals, and the media content itself often
attempts to convey messages of violence, distorted views of universal values,
or overly unrealistic depictions of reality. And here, education of the youngest
plays a particularly crucial role, both in homes and in other educational and
upbringing settings.

In the light of what has been said above, the current considerations extend
beyond the youngest children, who should be under the special protection of
their guardians as regards using the media, but also older children - adolescents.
Thelatter group, by using the broad proposition of the digital world, explore this
space not only content-wise, but also physically, changing their physical habits
of functioning in everyday life. This refers to the allocation of a substantial
proportion of their leisure time to playing computer games, keeping in touch
on social media, creating their image and content on their social media
accounts, or simply watching TV. The role models they find there, especially
on the web professionally and consciously aim to influence and impact with
their content. This refers to the grey matter of influencers’ efforts to attract
the attention of a potential audience. In this sense, John Paul II's concern for
young people — so that they do not become detached from real values - is still

% Cf. John Paul II, Encyclical Redemptoris missio, 1990, 37/C.
¥ Cf.idem, Apostolic exhortation Familiaris consortio, 1981, 74.
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relevant.?® Meanwhile, in the virtual world one is all too often faced with an
illusion of values that distorts their authentic meaning. ,,In place of a culture
laid down upon a value-content framework, on the quality of the information,
there thus enters a culture of the temporary which favours the rejection of
long term commitments, with a culture so overpowering that it induces a flight
from the making of free personal choices. For a training directed towards
encouraging the growth of a sense of responsibility, individual and collective,
there is substituted an attitude of passive acceptance towards the fashions and
the needs imposed by a materialism which while stimulating consumption of
goods, empties the conscience. The imagination, which is the very property of
our early years, the expression of youth’s creativity, of its impulsive generosity,
dries up in the glut of images absorbed so effortlessly, and a habit of indolence
is formed which quenches stimuli and desires, and smothers any impulse to
undertake new tasks or projects.

At the end of this paragraph, it is worth mentioning the elderly or sick
family members. Of course, this issue requires broader reflection, so in the
context of this article, it is important to consider this problem in the context
of the media. John Paul II was aware that with the progress of years, as
strength wanes and diseases emerge, the burden of life is felt more and more.
In addition, civilizational factors foster a sense of loneliness and alienation
among the elderly. And here too the Pope sees a task for the mass media. He
considers that people working in social communication have a very important
— even irreplaceable — mission to fulfil for the benefit of the elderly. After all,
the means of social communication, through the universality of their field
of action and the effectiveness of their communication, can quickly and
eloquently evoke reflection and draw the attention of all the elderly and to
their living conditions. Those who work in the field of social communication
can also make a significant contribution to the elimination of certain one-
sided convictions of young people, by giving maturity and old age a sense of
their own usefulness and by offering society models of thought and a hierarchy
of values that will revalue the elderly. Workers in the mass media are called in
a special way to spread the vision of the elderly, which is genuinely human and
therefore also Christian: old age as a gift of God to the individual, to the family
and to society. Authors, writers, directors, actors, through the wonderful use of
art, can show such a vision as understandable and attractive. The same applies
to ill people, as they have their inalienable dignity and require special care and

2 (Cf. ibidem, 76.
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help from their families or society, which should be the subject of interest and
publicity in the media.

In light of the aforementioned observations, it becomes evident that the
family, as a distinctive multigenerational community of individuals, is tasked
with fostering its collective dignity through the dignity of its individual
members. On the other hand, media visions should strengthen and encourage
to build a community of values understood in this way.

Summary

In his encyclical Evangelium vitae, John Paul II writes that conscience, both
individual and social, is today exposed to a very serious and deadly danger,
partly as a result of the influence of many media outlets: this danger consists
in blurring the boundary between good and evil in matters of the fundamental
right to life.” This problem, one might say, is a consequence of the problem of
presenting the dignity of the family in the media. As demonstrated in the text,
according to John Paul II, the family is the first and fundamental place where
young people learn values and put them into practice. ,,It is a true sanctuary
of life, a place where life, God’s gift, can be properly accepted and protected
from the many attacks to which it is exposed, and where it can develop in
accordance with the requirements of true human growth. Therefore, the family
plays a decisive and irreplaceable role in shaping the culture of life”* In view
of this, it seems important for the media to convey an authentic image and the
goals of the family. This makes the topic interesting from a research perspective.

Bearing in mind John Paul II's personalistic teaching on the dignity of
the person and their unique value, it proves particularly important in the
family community. The value of personal dignity extends to the dignity of
the family. It can be said that the dignity of the family stems from the dignity
of the individual, and the dignity of the individual is realised in the family.
This interdependence often becomes the subject of images and symbols in
the media. In order not to lose their meaning and authentic values that can
be conveyed, it is worth turning to the social teaching of John Paul II on the
media, which provides clear guidelines for the responsible broadcasting and
reception of media messages. Above all, it allows us to properly understand
the value of personal dignity and family dignity, facilitating their authentic
placement in the context of contemporary media.

#¥  Cf. John Paul II, Encyclical Evangelium vitae, 1995, 24.
30 Ibidem, 92.
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The issue of family dignity in the Pope’s teaching in the context of the media,
revealed in the above considerations, is a multidimensional subject of research
and a matter of responsibility both for those working in the media and those
who consciously receive this message. By making personalism and the social
teaching of John Paul II the horizon of research, the above considerations
serve as an extension of their meaning to the problems that media creators
and users may encounter today. The research assumption of this article was the
hypothesis that the Pope’s teaching on the dignity of the family in the media
stems from a personalistic vision of the person, which forms the basis of media
activity. In the light of Karol Wojtyla’s personalistic philosophy and John Paul
IT’s messages addressed to people professionally involved in the media, the
phenomenon of the dignity of the family in the media was analysed. On this
basis, research areas were formulated within which an empirical analysis of
how family dignity is presented in the media can be conducted. This refers to
the perspective of the role of the media in relation to the family, the role of the
media in relation to the family, and the defence of the importance and dignity
of each family member. Therefore, the aim of this article was to identify and
indicate theoretical areas that can then be used to specify and operationalise
empirical research questions on the concept of family dignity in the media
based on the teachings of John Paul II. On this basis, research areas were
formulated within which an empirical analysis of the media’s portrayal of the
dignity of the family can be undertaken. Namely, this is the perspective of the
role of the media in relation to the family, the role of the media in relation to
the family, the defence of the importance and dignity of each family member.

Within these areas, further research may then develop research questions
concerning specific empirical indicators and ways in which the status and
importance of the family are portrayed in the media, the significance of the
reception of a particular vision of the family, for example in a television series
or film, the media portrayal of the importance of children or the elderly, etc. In
summary, the research areas identified in the text can serve as a source for more
extensive media studies on this topic and as an aid in formulating empirical
questions in a categorisation key during media content analysis research.
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Summary
The dignity of the family in the teachings of John Paul II.
Proposed areas of research for use in empirical media studies

This text is an attempt to find in the teachings of John Paul Il research indicators concerning the dignity
of the person and the family for media studies. Therefore, the premise of this article is that the philosophical
and theological thought and the entire social teaching of John Paul Il reveal the essence of the concept of the
person, their dignity and the contemporary status of the family in relation to the media. Moreover, the broadly
understood thought of John Paul Il contains direct recommendations for presenting the dignity of the person
and the family in the media. In this sense, the text aims to formulate areas of research in the analysed thought
that can become direct indicators for empirical research in the field of media.

Streszczenie
Godnos$¢ rodziny w nauczaniu Jana Pawta Il.
Préba sformutowania obszaréw bhadawczych dla empirycznych badan medidw

Niniejszy tekst stanowi probe odnalezienia w nauczaniu Jana Pawia Il wyznacznikéw badawczych do-
tyczacych godnosci osoby i rodziny dla studiéw nad mediami. Zatozeniem artykutu jest zatem twierdzenie,
ze mysl filozoficzna i teologiczna oraz cata nauka spoteczna Jana Pawta Il ujawniajg istote pojecia osoby, jej
godnosci oraz wspdtczesnego statusu rodziny w odniesieniu do mediéw. Co wigcej, szeroko rozumiana mys|
Jana Pawta Il zawiera bezpoSrednie zalecenia dotyczace przedstawiania godnosci osoby i rodziny w mediach.
W tym sensie tekst ma na celu sformutowanie obszaréw badari w analizowanej mysli, kiére mogg stac sie
bezposrednimi wskazéwkami dla badari empirycznych w dziedzinie mediow.





